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ANALYSIS
OF THE GLOBAL DISTRIBUTION SYSTEMS
ON THE INTERNATIONAL MARKET OF TOURIST SERVICES

The problems of informatization of society and the development of information technologies is a
separate direction of scientific—theoretical research. A new model of providing many kinds of services
emerges in modern conditions, based on information technology and computer equipment, which leads
to substantial changes in the concept of their product. The monopolization of information space is
taking place through the creation of global distribution systems that concentrate international money
flows from the provision of tourist services and form financial policy of transactions execution in the
area of tourist business. A general approach to the study of these processes has not been discovered as
yet.

The purpose of writing this article is the analysis of infrastructure provision of the development
of information services in international tourism on the basis of the analytical review of international
statistics and identification of general trends in the distribution of the competitive advantages of the
major players in the market. We applied methods of analysis and synthesis, system analysis,
comparison and generalization for the study.

Main trends of development of the global tourist infrastructure for the provision of information
services were analyzed. The booking systems, common in the global information space, were
characterized. We found growing competition in the international market of tourist services among the
biggest global distribution systems Amadeus, Sabre and Travelport. It was proved that there is the
division of areas of economic influence on the mega regions of tourist services among the global players
in the market. A tendency was revealed of the creation of a globally functioning process of providing
tourist services, the basis of which is the internationalized global distribution systems.

A conclusion was made about the globalization of the tourist market creating preconditions for
enhancing economic relationships between countries, the growth of counter—flows of tourists, goods, services,
capital and the know-how, which is constantly increasing. It was demonstrated that the key trend is the
formation of a globally functioning process of providing tourist services, the basis of which is the
internationalized global distribution systems that happen to be a locomotive for the world tourist industry.

The scientific novelty of the research is in determining current trends in the market of global
distribution systems and the features of distribution of areas of influence among its players.

The obtained results can be applied to develop scientific—theoretical bases of strategic
management of tourist business in the conditions of global innovative space.

Since telecommunication and information technologies allow obtaining information by a
potential consumer of a tourist product independently from any distance and at any time, further
scientific research is advisable to focus on determining the prospects of functioning for small business
enterprises in the international market of tourist services.

Keywords: global distribution systems; booking systems; globalization of tourist market; market
segmentation; mega regions of tourist business.

€. A. Dajabko

Jninponempogcoxuii nayionanvHuu ynigepcumem imeni Onecs I'onuapa, Yxpaina

AHAJII3 JIAJBHOCTI
I''IOBAJIBHUX PO3IIOAIJIBHUX CUCTEM
HA MI’KHAPOJHOMY PUHKY TYPUCTUYHUX TOCIAYT

IIpoGsiemu inpopmaTu3anii cycmijibcTBa Ta po3BUTKY iH(pOpManiiiHUX TeXHOJIOri — okpemuii
HANPSIMOK HAYKOBO-TEOPeTHYHHUX HOCTiIKeHb. Y CY4acHHX YMOBaX ()OPMY€ThCsi HOBa MoJelb
(yHknionyBaHHs 0araTb0X BHIIB IOCJIYT HA OCHOBI iHpopmaniiiHux TexHoJioriii i xomm’wTepHoOi
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TeXHiKH, 10 NPUBOAMTL [0 iCTOTHOI 3MiHM 3MmicTy iIX mpoaykry. Bin0yBaerbesi MoHomoJizamis
indopManiiHOro NpocTopy 4Yepe3 CTBOPEHHS IJ100aJbHUX PO3NOALILHUX CHCTEM, sIKi KOHHEHTPYIOTh
MIZKHApOJHi IPOLIOBi MOTOKM BiJ HAJAHHSA TYPUCTHYHHUX HOCJIYT i GOpMYHOTH (PiIHAHCOBY NOJITHKY
3nilficHeHHs1 TpaHcakuiil y cdepi TypucTuyHoro 6isHecy. 3arajJibHUi MiAXia 10 BUBYEHHSI 3a3HAYEHUX
npoueciB NOKH 1110 He BUHAIAEHO.

MeTol0 HamHMcaHHSI CTaTTi € aHadi3 iHQpacTpyKTypHOro 3ale3nmedeHHsl PO3BHUTKY
ingopManiiHUX mocayr y MiKHAPOAHOMY TYpH3Mi HAa OCHOBi AHAJITMYHOrO OIJISIAY Mi:KHAPOIHOI
CTATHCTUKH TA BHUSBJIEHHS 3arajbHHX TeHJeHHill y po3moailli KOHKYPEHTHHX HepeBar OCHOBHHX
rpaBuiB puHky. Ilin yac goc/ifzkeHHs 32CTOCOBAHO METOAU AHANI3Y Ta CHHTE3y, CHCTEMHOI0 aHAJI3y,
MOPiBHSIHHS, y3araJbHeHHs.

IIpoananizoBaHo OCHOBHI TeH/eHUIi PO3BUTKY IJIO0AIbHOI TYpPHUCTHYHOI iH(pPaCTPyKTYpH 3
HaJaHHsA iHQopManiiinux mnociayr. OXapaKTepu30BaHO CHCTeMM OpOHIOBAHHS, IOIIMpPeHI B
riaodanbHoMy iHdopmaniiiHomy mnpocropi. BusiB1eHO IOCH/IeHHI KOHKYPeHTHOI 00OpoTLOM Ha
MI’KHApPOJHOMY PHMHKY TYPUCTHYHHMX MOCIYr MiK HaHOIIbIIMMHU r100a1bHUMH PO3NOAITBHUMHU
cuctemamu Amadeus, Sabre ta Travelport. /loBegeHo, mo Mix ria00aJdbHUMH IPaBUAMH PHHKY €
po3noain cdep eKOHOMIYHOIO BIVIMBY HA MeraperioHd TYPHUCTHYHHX MOCJIYr. BusiBjieHO TeHIeHIi0
(hopmyBaHHs r10021bH0 QYHKIiIOHYIOYOI0 NPOLECY HAJAHHA TYPHUCTHYHUX MOCJIYT, OCHOBOIO SKOI0 €
iHTepHanioHa i30BaHi I7100a/IbHI PO3NOALIBLHI CHCTEMU.

3po0/1eHO BHCHOBOK, IO TIJo0aji3alis TYPHUCTUYHOIO PHHKY CTBOPIOE MNeEpPeIyMOBH sl
NOCHJICHHS] €KOHOMIYHUX B3a€MO3B’fI3KiB Mik KpaiHaMH, 3pOCTaHHsSI 3yCTPiYHHMX NOTOKIiB TypHCTIB,
TOBapiB, MOCIAYr, KamiTajlly Ta HoOy-xay, LI0 mnocTiiiHo 30inbmyloThbes. [lpogemoncTpoBano, Imo
KJII0Y0BOI0 TeH/ACHUi€I0 € (hopMyBaHHs I7100aJbHO (GYHKIIOHYIOUOr0 NMpoLecy HATAHHSA TYPHCTHYHHX
MOCJIYT, OCHOBOIO SIKOT0 € iHTepHALiOHAJIi30BaHi I7100aJIbHI PO3NOLTbHI cCTeMU, AKi € CBOEPiTHUM
JIOKOMOTHBOM CBiTOBOI TYPHCTHYHOI iHAyCTpii.

HaykoBa HOBH3HA AOC/HiIMKEHHS NOJATA€ y BH3HAYEHHI Cy4YaCHHX TeHJCHNili HAa PHHKY
r100a1bHUX PO3NOALIBLHUX CHCTEM Ta 0CO0JIMBOCTEl po3noaiay cdep BIVIMBY Mixk HOro rpaBusmMu.

OTpuMaHi pe3yJbTaTH MOKYTh OYTH BHKOPHCTaHi ISl pO3POOKH HAYKOBO-T€OPETHYHHX OCHOB
CTPaTeriyHoOro KepyBaHHs TYPUCTHYHUM 0i3HeCcOM B yMOBaX IJ1002JIbHOT0 iIHHOBaLIi{HOT0 IPOCTOPY.

OckiiibkH  TejiekOMYHikaniiiHi Ta iHdopmaniiini TexHoJsorii 103BO/IANTL NOTEHUiHOMY
CIOKUBAYy TYPMCTHYHOIO MPOAYKTY caMocCTiiiHO oTpumaTH iHdopmaniro 3 Oyab-sikoi BiacraHi i B
OyAb-IKOMY pe:KuMi Yacy, MOAAJbII HAYKOBi J0CHiIKeHHS AOUIILHO CIPSIMYBATH HA BH3HAYEeHHS
nepcneKkTUB (PyHKUIOHYBAHHS MiANPHEMCTB MAJIOro 0i3Hecy Ha MiKHAPOJIHOMY PHHKY TYPHCTHYHUX
MOCJIyT.

Kniouoei  cnosa: tnobanbHI PO3MOJIIBHI  CHCTEMH; CHUCTEMH OpPOHIOBaHHS;, Triio0asi3allis
TYPHCTHYHOTO PUHKY; CETMEHTAL[isl pPUHKY; MEraperioH! TypHUCTHIHOTO Oi3Hecy.

E. A. ®anbko
Jnenponemposckuil nayuonanbHulll yHugepcumem umenu Onecs I'onyapa, Yepauna

AHAJIN3 JEATEJIBHOCTHU
I'VIOBAJIBHBIX PACIIPEAEJIMTEJIBHBIX CUCTEM
HA MEKAYHAPOJHOM PBIHKE TYPUCTUYECKUX YCJIYI

Ipodsemsbl uHpOpMATH3ALMH 00LIeCTBA W Pa3BUTHSA WHGPOPMALMOHHBIX TEXHOJIOTHH —
OT[e1bHOC HANPABJICHHE HAy4YHO-TEOPETHYECKUX MHCCIel0BaHui. B coBpeMeHHBIX YCI0BHUSIX
(hopmupyercst HoBasg Mojeb GYHKIMOHHPOBAHKMS MHOTHX BH/I0B YCJIYI HA OCHOBe HH(OPMAIMOHHBIX
TeXHOJIOTHii 1 KOMIIBIOTEPHON TEXHUKH, YTO NPUBOJUT K CYyIIeCTBEHHOMY U3MEHEHHIO CO/lePKaHMA UX
npoaykra. IIpomcxoaur MoHOmoJM3anMsi HH(GOPMANMOHHOIO NPOCTPAHCTBA 4Yepe3 CcO3AaHHE
r100aJIbHBIX pacnpele/MTeIbHBIX CHCTEM, KOTOpPble KOHLIEHTPHPYIOT Me:KAYHapoOAHbIe NeHeKHbIe
NMOTOKH OT TNpPeAOoCTABJIEHH TYPHCTHYECKHX YCIyr M (GopMHPYIOT (QHHAHCOBYI0 MOJHTHKY
ocyllecTBJIeHUS] TpaHcakuuii B cdepe TypucTuyeckoro OmsHeca. OOmmii moaxox K H3y4YeHHIO
YKa3aHHBIX IPOLECCOB NMOKA He H300peTeH.

Henbl0o HanUCcaHUA CTATHH SABJIAETCH AHAIN3 MHQPACTPYKTYPHOro olecledyeHHMs Pa3BHTUS
HHGOPMAIUMOHHBIX YCIYT B MEXKIYHAPOAHOM TypH3Me¢ HAa OCHOBE AaHAJIMTHYECKOro o00630pa
MesKIYHAPOJHOH CTATHCTHKH U BBbISIBJICHHs OOINMX TeHACHIMIi B pacmpele]eHUH KOHKYPEHTHBIX
NpeuMYLeCTB OCHOBHBLIX MIDOKOB pbIHKA. B Xoae McciieoBaHHs NPHMEHEHbI MeTOAbl AHAIU3A H
CHHTe3a, CHCTEMHOI'0 AaHAJIN3a, CPABHEeHHUsl, 0000 LeHHsI.
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IIpoananu3upoBaHbl OCHOBHBbIC TEHACHIMH Pa3sBUTUA IJ00AJbHOH  TypHCTHYECKOM
HHPACTPYKTYpPbl MO MNPEAOCTABICHHI0 HH(OPMALMOHHBIX Yycayr. OXapaKTepH30BaHbI CHCTEMBbI
OpoHUPOBaHM, JeiicTBYIOIIME B 171002/ IbHOM HHGOPMALIMOHHOM IIPOCTPAHCTBe. BhIsiB/IeHO ycuileHHe
KOHKYPEHTHO! 0Opb0bI Ha MEKIYHAPOJAHOM pbIHKe TYPHCTHYECKHMX YCJIYI MeKAY KpyHnHeimmmu
r100aJbHBIMH pacnpee/uTe]IbHbIMA cucTemaMu Amadeus, Sabre u Travelport. loka3aHo, 4To
Me:KAy I100aJIbHBIMH HTPOKAMH PBLIHKA MPOUCXOAMT pacnpeeenne cep IKOHOMHYECKOr0 BJIUSHHS
HAa MeraperMoHbl TYPHUCTHYeCKHMX Yciayr. BbisiBleHa Tenaenuusi (opmupoBanusi rj00a1bHO
(PYHKIMOHUPYIOLIEro NMpolecca NpeiocTaBjJeHNsl TYPUCTHYECKHX YCIYT, 0CHOBOIl KOTOPOTo SIBJISIIOTCS
HHTEPHALMOHAJU3HPOBAaHHbBIE IJ100aJIbHbIEC pacHpele/uTe/]bHble CHCTEMBbI.

Cnejan BbIBOJ, YTO IJ100aJU3a0Usi TYPHCTCKOIO PbIHKA €034a€T NPEeINOChLIKA I/ YCHICHUS
IKOHOMMYECKHX B3aMMOCBf3eii MeKAy CTPaHaMM, POCT BCTPEYHBIX INOTOKOB TYPHUCTOB, TOBApoB,
yCJIyr, KanuTajla M HOY-Xay HOCTOSIHHO yBeianuuBaercs. IIpogeMOHCTpHpPOBaHO, 4YTO KJIIOYeBOi
TeH/eHIUell sBJseTcss (OpMHpPOBaHHE INI00aJbHO (PYHKIMOHHPYIOLIEro Ipoluecca NMpeaoCcTaBJIEHUs
TYPHUCTHYECKMX  YCIYI, OCHOBAa KOTOPOr0 — HHTEPHAIMOHAJM3HPOBAHHbIE TIJ100a/IbHbIE
pacnpeejiMTe]bHbIe CHCTEMbI — CBO€OOPa3HBII JIOKOMOTHB MHPOBOii TYpHCTHYECKOH MHIYCTPHH.

Hayuynasi HOBH3HA McCJIeIOBAHHS 3aK/II04aeTcsl B oNpe/JeIeHHH COBPeMEHHBbIX TeHJAeHIMil Ha
PbIHKe TJI00AJILHBIX pacHpeleInuTeIbHbIX CHCTEM H 0CO0CHHOCTeil pacnpeneneHus cdep BIMAHHUA
MeEsK/1y ero HTPOKaMu.

IlosyyenHble pe3yabTaTbl MOrYT ObITh MCIOJIB30BaHbI 1A Pa3padoTKHM HAY4YHO-
TeopeTHYeCKHUX OCHOB CTPATerH4ecKOro YIpaBJeHUS TYypPHUCTHYeCKMM OH3HeCOM B YCJIOBHSX
r;100a/1bHOT0 MHHOBAIIHOHHOT'O MPOCTPAHCTBA.

IMockoJbKY TeleKOMMYHHKALMOHHbIE W HH(OPMAIMOHHBIE TEXHOJOTMH MO3BOJISIOT
NOTeHIHAJILHOMY MOTPeOHTeI0 TYPHCTHYECKOr0 NMPOAYKTA CAMOCTONITEJbHO NMOJYy4aTh HHGOPMALHIO
no 000l paccTosiHMSI M B JI000M peXMMe BpeMeHH, [ajibHelilllne Hay4Hble HCCIeJ0BAHUSA
1e/1ec000pa3HO HANPABUTL HAa OmNpeJeleHUEe NMEPCHeKTHB (PYHKIUHOHUPOBAHHUSA NpPeINPHUATHII MaJIoro
On3Heca Ha MEKAYHAPOJHOM PbIHKE TYPHCTHYECKHX YCJYT.

Kniouesvie cnosa: rnoGanbHble  PacHpeleIUTENbHBIE CHUCTEMBI; CHCTEMBI OpPOHHPOBAHHS;
rinobanu3anus TypUCTHUECKOTO PHIHKA; CETMEHTALUS PBIHKA; METAPETMOHBI TYPHCTHIECKOTo OHU3Heca.

Introduction. The special field of scientific and theoretical research is the
problems of society informational support and the development of information
technology. In the current context, a new model of the functioning of many services is
being formed. It is based on information and computer technology, which leads to a
significant change in the content of the product. In addition, cost-cutting and expanding
of the access to households in the result of computerization contribute to the development
of new services.

Information technology rapidly spreads through all areas of goods and services
production, causing structural changes in management, finance, marketing and innovation
of the market. A wide range of scholars and practitioners carry out researches of
information technology development. In particular, V. S. Hotynyan, G. P. Haluzinsky,
V. A. Kvartalnov, S. V. Melnychenko, N.S. Orlenko, G. A. Papyryan, N. S. Pinchuk,
A. V. Semenenko, M. M. Skopen, T. I. Tkachenko, A. V. Tomchenko and others.

The researches on the using new information technologies at the companies of tourist
industry and tourism in general are done by S. Arimov, O. Vynogradov, A. Gubanova,
A. Demash, M. Yefremova, Yu. Myronov, M. Skopen, T. Tkachenko and others.

Rationale for using information technologies in tourism has been the subject of
research both theorists and practitioners of countries with rapidly developing markets. In
particular, the Russian authors V. A. Kvartalnov, V. D. Kalachanov, L. I. Kobko make
the points of the importance of IT services for the development of tourism in an
increasingly competitive environment in their researches. Problems of economic
justification for the introduction of new software products and innovative projects in the
tourism industry were considered by O. Halinovskyi, G. Galkin and others. However, the
current state of the international travel industry is based only on the use of information
technology and has signs of diffusion and integration of different types of services and
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industries which form the global resources of tourist services either directly or indirectly.
Scientific and theoretical justification of the review of current trends in the global travel
service market in terms of information society requires further study.

Statement of the problem. There is a process of monopolization of information
space through the establishment of global distribution systems that focus on international
money flows which are got from travel services and they form financial policies of
transactions in the sphere of tourism. The general approach to study of these processes
has not yet been formed. The objective of the article is to analyze infrastructure provision
of information services in the international tourism using an analytical review of
international statistics and to identify common trends in the distribution of the
competitive advantages of the major players in the market.

Results of the research. Tourist companies, which work in international markets,
use modern information technology, global distribution network, reservation system and
reservation, electronic information systems, information systems management, mobile
communication network and the Internet services.

Among the clients of reservation services through global distribution systems, the
most popular are: air tickets reservation is of one of the three most popular web
purchases; hotel; auto rentals and tours. Moreover, the recent clients have the opportunity
to form a tour to their liking directly from the Internet, to choose a hotel, a way of travel,
food option and additional services [1].

Fully functioning or global distribution system (GDS — Global Distribution
System) is an automated system that provides not only information display about flight
schedules, availability and airline fares - subscriber of the system, but it also displays
information about the schedule, resources, locations and prices of other transport
operators. The system provides information display about other resources and non-
transport tariffs; it interacts with inventory reservation systems of air carriers and other
systems. The last-mentioned is subsystems (providers) which ensure the preservation and
resources display (vehicles, non-transport) and, through this cooperation, provide booking
air transport, other transport and non-transport services for agents of this system,
including the possibility of automated processing of shipping and other (not-transport)
documents. GDS services thousands of agents around the world and give them access to
airlines resources on almost all areas of air transportation.

Inventory transportation reservation system automatically provides the possibility
of placing, storage, management and support resources, including airlines and access to
them by agents through the distribution system and their agents directly for reservation of
air carrier services. Inventory systems tend to localize and create one airline inventory
system. Distributive (agent) systems, in contrast, are moving towards consolidation,
winning an increasing number of agents.

Until recently, most world airlines held their resources in major computer
reservation systems for collective use, since only certain large airlines could afford the
development of their own systems. In recent years, due to increased efficiency of IT
programming, the cost of high-tech backup, especially inventory systems has decreased
significantly making them accessible to many airlines. Airlines were interested in having
their own inventory systems because they ensure the independence of the company from
the owner of CRS.

Amadeus, Sabre and Travelport are the largest representatives of global
distribution system in the international tourism market.

The system of Amadeus was established in 1987. AirFrance, Amadeus, Lufthansa,
Iberia are the founders. The company’s headquarters is located in Madrid, Spain. The
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main processing center is in Erding, Germany, and it is one of the world’s centers for
civil use databases that specializes in tourism. More than 480 million of transactions are
done and over 3 million bookings are daily made at the Centre. The company has 5
regional centers around the world. The staff is over 8.9 thousand employees [2].

Aspects of the work of the company Amadeus are airlines, travel agencies, car rental,
hotels, insurance companies, railway companies, ground handling services and airports.

A global distribution system of Sabre was established in 1960 by American
Airlines. Sabre connects more than 55,000 travel agencies and more than 400 airlines,
86,000 hotels, 25 car rental companies, 12 cruise companies — all types of tourist service
providers in the world [3].

Distribution system Travelport operates under the names of Travelport Apollo,
Travelport Galileo and Travelport Worldspan. Travelport headquarters is located in
Langley, UK. The company is represented in over 170 countries and has approximately
3,400 employees. Travelport has trading platform, through which the system links travel
providers and buyers of travel services, and technical services, through which the
company provides IT services to airlines [4].

Amadeus is the largest company among the major global distribution systems. In
2014 its revenue was 4.27 billion. US, which is 26% higher than the income of Sabre and
51% higher in comparison with Travelport (fig. 1).

Amadeus is the largest company among the major global distribution systems. In
2014 its revenue was 4.27 billion. US, which is 26% higher than the income of Sabre and
51% higher in comparison with Travelport (fig. 1).

I

Amadeus Sabre Travelport

Fig. 1. Revenue of major global distribution systems in 2014, billion dol.
Source: compiled by the author based [5].

Analyzing information of the market shares of global distribution systems
according to the volume of airline bookings in 2014, it shows that 39% of the market
belongs to Amadeus, which is the largest part (fig. 2).

Despite the fact that the companies in terms of revenue of Sabre system fall far
short of the leader, the volume of ticket bookings is slightly less than the figures of
Amadeus. This difference in trends is the fact that Sabre provides an extensive range of
services, but it offers cheaper prices than those coming from Amadeus or Travelport. That
is, Sabre, using a policy of «favorable» prices as a means of economic competition in the
monopoly market, provides greater user segment services. Competition between global
market players is focused on winning new customer segments.

Review of the market dynamics of global distribution systems shows that there
were significant changes in the position of the main players over the period during 2001 —
2013. So in 2001, Travelport was the market leader, Amadeus was in last place among
the three.
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B Sabre
Amadeus

B8 Travelport

Fig. 2. Market segmentation between global distribution systems in 2014 *
*Shares are determined according to the volume of airline bookings excluding other companies in the
market.
Source: compiled by the author based [5].

However, there is a rising trend of the last and downward dynamics of the leader.
Thus, in 2007, at 33% intersection the index of both companies was observed; invariably
trend continued and in 2013, Amadeus and Travelport swapped positions in comparison
with those observed in 2001 (fig. 3).

45%
41%
40%
== Anadeus
35% Sabre
30% S =de=Travelport
259%0
. N 26%
25% 26% 26% 0
20%
2001 2004 2007 2010 2013

Fig. 3. Dynamics of global distribution systems segments for the period 20012013, %
in terms of air services
Source: compiled on the basis of [6].

The positions of the US company Sabre changed slightly during the described
period. During 2002 — 2009 the company was in the last place among the market leaders,

ISSN 24097101. The Bulletin of the Dnipropetrovsk university. Series: Management of innovations. 2016. Issue 6

20



ISSN 24097101. Bicruk /{ninponerpoBcbkoro yHiBepcutery. Cepis: MeHemxMeHT iHHOBanii. 2016. Bumyck 6

but in late 2009 the companies Travelport lost its position and Sabre returned to the
second place, immediately after Amadeus, although followed far behind.

For regional arrangement, there is the following trend: in North and Latin
America’s biggest market share is owned by Sabre, namely 55 % and 57 %, respectively;
Amadeus owns 63 % of Europe, Africa and the Middle East tourist market [6].

Such booking system as Trust, SRS, Utell, Start Trust are popular among travel
companies and other consumer services. These distribution systems are real-time and can
report redirect data backup and other information between hotels, reservation centers,
travel agents, airlines, other components of the global tourism infrastructure (table). Some
of them, including Utell, also include training programs for hotel and additional software
applications that allow agents to receive full advance payment for placing the client, and

hotels pay travel agents commission electronically.
Table
Characteristics of operating reservation systems in the global information space”

Booking System

Characteristics

Connection to the Global
Distribution System

Trust — distribution
system

In real time it can communicate redirect data
backup and other information between hotels,

reservation centers, travel agents, airlines and
other parts of the world tourism infrastructure.
Offers special system for hotel booking and
provides information about the possibilities of
teleconferencing and the availability of audio and
video equipment.

SRS - real-time
distribution system

Can communicate with all
global distribution systems:
Amadeus, Galileo, Sabre.

Utell — computer | Main specification is booking hotels and

reservation system | providing information on strategic areas of

and marketing | development services.

services

Start — information | Provides information about tour itinerary, | Is connected to Amadeus,

system provides tickets for transportation, cultural | which provides access to
activities, can enter into a contract for travel | additional services.
insurance.

BeGlobal — tourism
reservation system

Enables you to find and book in real time any
tour, track status change requests, print reports
and documents in the transaction occurred.

* Compiled by the author based on [7].

Globalization of the tourist market creates conditions for strengthening economic
relationships between countries, the growth of oncoming flow of tourists, goods, services,
capital and know-how that is constantly increasing. The main trend is the formation of a
global process of functioning of tourist services, the core of which is formed
internationalized distribution systems that act as a kind of growth engine of the global
travel industry. Global distribution systems actually form a network in which the world’s
income from tourism business is formed, redistribution of which is a key strategic
benchmark and the basis of the foreign policy of any state.

Thus, the level of information technology in general affects the following aspects
of the tourism industry: effective monitoring and analysis of tourism, tourism industry
development planning; rapid and flexible development and presentation of tourism
products; offering and distribution services; reservation service and keeping active
marketing activities; flexible payment services; maintaining effective advertising of
tourism opportunities; creating a positive image of the state.

Conclusions. Creating global information distribution systems led to changes in
the conditions of information transfer and created many kinds of services which are able
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to trade. One of the last areas of e-commerce over the Internet indicates the actual
functioning of the global economy. The USA, Japan and some Western European
countries (Italy, UK, and Germany) are the leaders in using new means of
communication. In the tourism business E-commerce can radically change the structure
of production and distribution of tourist products, eliminating the need for auxiliary
structures such as distribution networks, tour operators, wholesalers and travel agents.

The scientific novelty of the work is in identification of current trends in global
distribution systems and division particularities of spheres of influence between the
players.

The results can be used to develop scientific-theoretical frameworks of strategic
management for tourism business in global innovation space.

As telecommunications and information technologies enable potential consumers
of tourist products to obtain independently information from any distance and at any-
time, further research is advisable to direct to the prospects of determining the operation
of small businesses in the international tourism market.
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